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S. N. D. T.  Women’s University 
1, Nathibai Thakersey Road, Mumbai 400 020 

M.COM. Programme Structure  
Academic Year 2023-24 

 

Programme  
Degree 
  

 Master of Commerce 
M.Com 

Parenthesis if any 
(Specialization) 
e.g. History, Human 
Development, English, etc.  

 Finance 
Marketing Management 
Human Resource Management 
Retail Management 
Finance and Taxation 
Advanced management Accounting & Auditing 

Preamble (Brief Introduction 
to the programme) 

  The M.COM Programme is of 4 Semesters and of 
88 Credits 

 Each semester will have 06 Courses with a total of 
22 credits. 

 For the M.COM Programme, courses are classified 
into Core (compulsory), Major Elective (optional) 
course, On-job Training and Research.  

Medium of Instruction: The medium of instruction at the 
university departments & colleges will be English or 
Marathi or Gujarati. The medium of examination shall be 
English or Marathi or Gujarati. Students have to appear for 
all the papers in one permissible medium only. 
Attendance: 75% attendance is compulsory for all 
students in each semester, failing which the student will 
not be eligible to write the external examination at the end 
of each semester. 
 

Programme Specific 
Outcomes (POs) 
 
 
 

 After completing this programme, Learner will  

1.  To inculcate the knowledge of business and the 

techniques of managing the business with special 

focus on Finance, Accountancy, Taxation, Insurance, 

Marketing and Human Resource Management. 

2.  To impart the knowledge of accounting principles and 

Accounting Standards with latest application oriented 

Corporate Accounting, Cost Accounting and 

Management Accounting principles and methods. 

3.  To enhance the horizon of knowledge in various field 

of commerce through Accounting and Finance, 
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advertising and sales promotion, auditing, Human 

Resource management and entrepreneurial 

development. 

4.  To enhance the computer literacy and its applicability 

in business through latest version on tally and e-

commerce principles. 

5.  To create awareness in application oriented research 

through research for business decisions. 

6.  To inculcate the practical work experiences among 

students through Internship 

Eligibility Criteria for 
Programme 

 Eligibility: 
A student is being eligible for admission to M.COM. 
Programme as per the eligibility norms prescribed by the 
University. 

Intake 
(For SNDT WU Departments 
and Conducted Colleges) 

 University Department: 
Churchgate:  30 (English medium) 
Pune:            30 (English medium) 
                    30 (Marathi medium) 
Affiliated Colleges: 40 (English medium) 

 
RM: Research Methodology 
OJT: On-Job Training 
RP: Research Project 
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Structure with Course Titles  

(Options related to our area of study to be provided with “OR” for baskets 
of different types) 

Postgraduate Programme of 2 years: 

SN Courses Type of 
Course 

Credits Marks Int Ext 

 Semester I      

113111 Management of Finance Major (Core) 4 100 50 50 

113112 Strategic Management Major (Core) 4 100 50 50 

113113 Basics of Accounting Major (Core) 4 100 50 50 

113114 Economic and Business 
Policies 

Major (Core) 2 50 50 0 

 Paper -I Group-A / B / C / 
D/ E / F 

Major 
(Elective) 

4 100 50 50 

133111 Research Methodology Minor 
Stream (RM) 

4 100 50 50 

   22 550 300 250 

       
 Semester II      

213111 Consumer Behaviour Major (Core) 4 100 50 50 

213112 Accounting for Managers Major (Core) 4 100 50 50 

213113 Retail Banking 
Operations 

Major (Core) 4 100 50 50 

213114 Economic and Business 
Environment 

Major (Core) 2 50 50 0 

 Paper -II Group-A / B / C / 
D/ E / F 

Major 
(Elective) 

4 100 50 50 

243141 Internship OJT 4 100 50 50 

   22 550 300 250 

 
Semester 1 *Specialized Group 
A Finance 
123211 Financial Institutions & Markets 
B Marketing Management 
123311 Introduction to Marketing Management 
C Human Resource Management 
123411 Organizational Behaviour 
D Retail Management 
123511 Modern Retailing Operations 
E Finance & Taxation 
123611 Corporate Tax Planning and Management Paper - I 
F Advanced Management Accounting & Auditing  
123711 Advanced Financial Accounting - Paper I 
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Semester 2 *Specialized Group 
A Finance 
223211 Security Analysis and Portfolio Management 
B Marketing Management 
223311 Integrated Marketing Communication 
C Human Resource Management 
223411 Talent Management & Reward Strategy 
D Retail Management 
223511 E Commerce  
E Finance & Taxation 
223611 Financial Auditing & Taxation - Paper I 
F Advanced Management Accounting & Auditing  
223711 Advanced Cost and Management Accounting - Paper 

I 
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M.COM PART-I  

Semester II 

2023-24 

PG 4.6 On-Job Training  

Course Syllabus 
Course Title Internship 

Course Credits 4  

Course Outcomes After going through On-Job Training (Internship), learners will be 
able 
1.To get exposure to work on the field related to finance, banking, 
Human Resource Management, Accounting, teaching and 
research.  
2. To bridge the gap between classroom teaching and practical 
work life.  
3. To make the students aware about work ethics and work 
discipline and punctuality.  
4. To develop the passion for professional Life or Excellence.  

5.To be Placed in banking, teaching, office management and 
research fields. 

Module 1 (Credit 1) 

Learning Outcomes 
 

After learning the module, learners will be able 

1. To plan and set the goal of internship 

2. To identify the agency for Internship 

Content Outline  Plan and goal of internship with Faculty coordinator 
 Identify Agency of Internship 
 Completion of Pre internship documentation  

Module 2 (Credit 1) 

Learning Outcomes 
 
 

After learning the module, learners will be able to  

1. Create awareness among students about ownership of 
their own professional life in terms of time management, 
productivity, efficiency, accountability and work life 
balance. 
 

2. Promote the students in different fields like in banking, 
finance, marketing, and accounting.  
 

Content Outline  Placement for Internship 
 Actual undertaking work Experience at Internship agency 
 Keeping up to date weekly report 
 Updating field visit Report 
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Module 3 (Credit 1) 

Learning Outcomes 
 

After gaining knowledge On The Job, learners will be able to  

1. Take real work experience from academia to Industry 

2. Develop self confidence and self esteem. 

Content Outline  Actual undertaking of work experience at Internship agency 
 Keeping up to date weekly report 
 Preparation of field visit Report  

Module 4 (Credit 1) 

Learning Outcomes 
 
 

After completing internship, learners will be able   
1.      To Get Internship completion certificate from Internship 

Agency 
2. To find source for job placement in areas of banking, finance, 

marketing, accounting and etc.  
 

Content Outline  Final report of the internship  
 Submission of Post Internship Documentation 
 Presentation and Viva 
 Tools: Rubrics for internship work, rubrics for presentation 

(viva) 
 Summative (External) assessment (100 marks) 

 
Duration: 120 Hours 

Assignments/ Reports:  

 

 

 

 

Plan and goal of internship  
Reports of Weekly activities  
Field Visit Report (If any) 
Report of internship  
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Summative (External) assessment (100 marks) 

Sr. 
No
. 

Type of 
Evaluation 

Criteria for Evaluation Marks Marks 

 
 
1 

 
 
External 
Assessment 
 

The Mentor of the Agency will assess the 
Intern on the Following Criteria’s: 

  

A) Work Quality   
1) Punctuality (5) 5  
2) Sincerity  (5) 5  
3) Initiative (5) 5  
4) Commitment (5) 5  
5) Attitude (5)  5 25 

      B) Skills   

1) Communication (5) 5  
2) Documentation (5) 5  
3) Reporting (5) 5  
4) Professionalism (5) 5  

  5) Adaptability (5) 5 25 
2 External 

Assessment 
 

Internship Report 
Weekly Activities Report 
Internship Report  
Presentation and Internship Viva Voce 
(Joint Assessment by Internal and 
External Examiner) 

50 50 

  Total  100 

fres-
11 :In
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Communemanagemen
SNDT WO chuchgabi



1 

 

 

 

 

 

 

 

S. N. D. T.  WOMEN’S UNIVERSITY 
1, Nathibai Thakersey Road, Mumbai 400 020 

 

 

 

 

 

 

M. COM. REGULAR 

 

 

 

 

 

FACULTY OF COMMERCE 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

1 
 

S. N. D. T.  Women’s University 

1, Nathibai Thakersey Road, Mumbai 400 020 

M.COM. Programme Structure  

Academic Year 2021-22 

 

Faculty Name:  Commerce and Management 

Name of the Programme: M.COM. 

Total Credits:  80 

 

Eligibility: 

A student is being eligible for admission to M.COM. Programme as per the eligibility norms 

prescribed by the University. 

Programme Specific Outcomes (PSOs) 

 To inculcate the knowledge of business and the techniques of managing the business 

with special focus on finance, Accountancy, Taxation,  Insurance and Human Resource 

Management. 

 To impart the knowledge of accounting principles and Accounting Standards with latest 

application oriented corporate accounting, Cost Accounting and Management Accounting 

principles and methods. 

 To enhance the horizon of knowledge in various field of commerce through Accounting 

and Finance, advertising and sales promotion, auditing, Human Resource management 

and entrepreneurial development. 

 To enhance the computer literacy and its applicability in business through latest version 

on tally and e-commerce principles. 

 To create awareness in application oriented research through research for business 

decisions. 

 To inculcate the practical work experiences among students through Internship 

 

General Information: 

 The M.Com. Programme is of 4 Semesters and of 80 Credits 

 Each semester will have five subject heads with a total of 20 credits (4 credits for each 

course) 

 For the M.Com. Programme, courses are classified into Core (compulsory), Elective 

(optional) courses and CBCS (Choice Based Credit System) courses. Students from 

any discipline can opt for CBCS Courses. 



 
 

2 
 

Medium of Instruction: The medium of instruction at the university departments & colleges 

will be English or Marathi or Gujarati. The medium of examination shall be English or 

Marathi or Gujarati. Students have to appear for all the papers in one permissible medium 

only. 

Attendance: 75% attendance is compulsory for all students in each semester, failing which 

the student will not be eligible to write the external examination at the end of each semester. 

Choice Based Credit System (CBCS): 

 The students can opt 20% credits of each semester i.e 4 credits in each semester 

through CBCS. 

 Students from any disciplines can opt for CBCS courses. 

 In semester I, II, III and IV, students have an option to choose CBCS course each of 4 

credits. 

Examination and Evaluation: 

a. Standard of passing for each subject and overall at M.Com. will be 40%.  

b. Each subject head will carry 100 marks consisting of internals (25 marks) and 

externals (75 marks). Internals may include written tests, written assignments, field 

work etc. 

c. Minimum 40% marks are required in Internal and External Evaluation separately for 

passing in each course. 

d. The minimum marks to qualify for passing in Internals will be 10 and the minimum 

marks to qualify for passing in Externals will be 30. 

e. Students who fail to secure the minimum marks of 10 in a subject head in the internals 

will not qualify to take the external examination of 75 marks in that subject head at the 

end of the semester. 

f. Admission from Semester I to Semester II will be automatic regardless of the number 

of subject heads in which a student may have failed. But admission to Semester III (M. 

Com. II) will be given provided the student is not failing in more than four subject 

heads in Semester I and Semester II taken together.  

g. Degree will be awarded on the basis of performance of student in all 4 semesters taken 

together. 
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Revised M. Com. Course Structure 
Semester I All Papers Compulsory 

 Subjects L Cr P/T D Externals Internal T 

1 Management of Finance  4 4  2.5 75 25 100 

2 Strategic Management  4 4 - 2.5 75 25 100 

3 Corporate Accountancy  4 4 - 2.5 75 25 100 

4 Economic Environment of 

Business 

4 4 - 2.5 75 25 100 

5 Basics of Accounting (Option for 

CBCS) 

4 4  2.5 75 25 100 

 Total 20 20 -  375 125 500 

Semester II All Papers Compulsory 

 Subjects L Cr P/T D Externals Internal T 

1 Business & Economic Policies of 

India  

4 4  2.5 75 25 100 

2 Accounting for Managers 4 4 - 2.5 75 25 100 

3 Research Methodology  4 4 - 2.5 75 25 100 

4 Consumer Behaviour 4 4  2.5 75 25 100 

5 Retail Banking Operations 

(Option for CBCS) 

4 4 - 2.5 75 25 100 

 Total 20 20 -  375 125 500 

Semester III Three Papers Compulsory and Two Papers Optional 

 Subjects L Cr P/T D Externals Internal T 

1 International Marketing (Option 

for CBCS) 

4 4  2.5 75 25 100 

2 Specialization  Paper I 4 4 - 2.5 75 25 100 

3 Specialization  Paper II 4 4  2.5 75 25 100 

4 Research Project I( Internal 

Component) 

4 4 -   - - 100 100 

5 Research Project II ( External 

Component) 

    100 - 100 

 Total 20 20 -  325 175 500 

Semester IV Three Papers Compulsory and Two Papers Optional 

 Subjects L Cr P/T D Externals Internal T 

1 Marketing of Financial 

Services(Option for CBCS) 

4 4  2.5 75 25 100 

2 Specialization  Paper III 4 4 - 2.5 75 25 100 

3 Specialization  Paper IV 4 4 - 2.5 75 25 100 

4 Internship-I( Internal Component) 4 4 -    -  100 100 

5 Internship-II( External 

Component) 

4 4    - 100 - 100 

 Total 20 20 -  325 175 500 

 

 

krpat
Highlight



 
 

92 
 

M. COM. II 

SEMESTER IV 

Internship-I (Internal Component)(Compulsory) 

Computer Code 

4 Credits 
 

Course Objectives: The Learner would enable to: 

 

1. To provide exposure to the students to work in the field finance, banking, Human Resource 

Management, Accounting, teaching and research.  

2. To bridge the gap between classroom teaching and practical work life.  

3. To make the students aware about work ethics and work discipline and punctuality.  

4. To develop the passion for professional Life or Excellence.  

5.To Provide Internship Placement in banking, teaching, office management and research. 

Field 

Duration of Internship:  To complete 240 Hours in the month of December to January.  

The intern must submit the following to the Faculty Coordinator: 

1. Learning Objectives and Corresponding Activities to be undertaken during Internship. This 

must be submitted well in advance so that the Faculty Coordinator can guide the student to 

identify an appropriate agency/organization for internship. 

2. Weekly Internship Activity report. The format for this is given in the Appendices section. 

This report requires the student to list the activities carried out during the work week, the 

experiences, accomplishments and new knowledge gained and/or skills learned during the 

week. The weekly report is to be filed / submitted every week throughout the internship.  

3. Internship Report: This is a detailed report about the entire internship experience is in 

Evaluation of Cumulative Internship Experience. 

Internal Evaluation: Formative (Internal) assessment (100 marks) 

 

 

 

 

 

 

 

Course Outcomes: 

 Develop self confidence and self esteem among the students. 

 Moving the students from academia to Industry . 

 

 

Sr. 

No 

Criteria Marks 

1 Plan and goal of internship  10 

2 Achievement of goals  15 

3 Reports of activities  25 

4 Rubric for evaluation  25 

5 Report of internship  25 

 Total 100 
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M. COM. II 

SEMESTER IV 

Internship-II( External Component)(Compulsory) 

Computer Code 

4 Credits 
 

Course Objectives: The Learner would enable to: 

1. Develop self confidence and self esteem among the students. 

2. Moving the students from academia to Industry . 

3. Create awareness among students about ownership of their own professional life in 

terms of time management, productivity, efficiency, accountability and work life 

balance. 

4. Promote the students in different fields like in banking, finance, marketing, and 

accounting.  

External Evaluation 

5. Final report of the internship  

6. Presentation and Viva 

7. Tools: Rubrics for internship work, rubrics for presentation (viva) 

8. Summative (External) assessment (100 marks. 

 

Course Outcomes: 

 Create awareness among students about ownership of their own professional life in terms of 

time management, productivity, efficiency, accountability and work life balance. 

 Promote the students in different fields like in banking, finance, marketing, and 

accounting. 

 

Sr. 

No 

Type of 

Evaluation 

Criteria for Evaluation Marks Marks 

 

 

1 

 

 

External 

Assessme

nt 

 

The Mentor of the Agency will assess the Intern 

on the Following Criteria’s: 

  

A) Work Quality 5  

1) Punctuality (5) 5  

2) Sincerity  (5) 5  

3) Initiative (5) 5  

4) Commitment (5) 5  

5) Attitude (5)  5 25 

      B) Skills   

1) Communication  5  

2) Documentation  5  

3) Reporting  5  

4) Professionalism 5  

  5) Adaptability 5 25 

2 External 

Assessme

nt 

 

Internship Report Presentation and 

Internship Viva Voce(Joint Assessment by 

Internal and External Examiner) 

50 50 

  Total  100 
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B.M. RUIA GIRLS' COLLEGE, GAMDEVI, MUMBAI

DETAILS OF INTERNSHIP

M.COM I - SEMESTER II - Academic Year: 2023-24
Sr. No. Name of the Student Degree and Subject Company/Firms Name and Address Designation

1 JHA JYOTI M.COM I                                               
INTERNSHIP

BTW FINANCIAL SERVICES & IMF [RIVATE LIMITED, OFFICE NO 
402, 4TH FLOOR, MARATHON NEXTGEN CAMPUS, GANPATRAO 
KADAM MARG, OPPOSITE PENINSULA CORPORATE PARK, LOWER 
PAREL, MUMBAI -400013

HR RECRUITER INTERN

2 KALGAONKAR PRATIKSHAM.COM I                                               
INTERNSHIP

NAVJEEVAN PUBLICATION PRIVATE LIMITED, UNIT NO 
3110/3111, WING A, 31ST FLOOR, MARATHON FUTUREX, LOWER 
PAREL (E), MUMBAI - 400013

ACCOUNTS EXECUTIVE

3 LOREKAR TANISHKAM.COM I                                               
INTERNSHIP AB AB

4 MANE SIDDHI M.COM I                                               
INTERNSHIP

SHASHWAT ORNAMENTS PRIVATE LIMITED, G-4, MELSTAR 
HOUSE, MIDC CROSS ROAD, NR MAROL BUS DEPOT, ANDHERI 
(EAST), MUMBAI - 400093 

BACK OFFICE

5 MORE PRAJAKTA M.COM I                                               
INTERNSHIP

TOUCH, ANADRAO PAWAR HOGH SCHOOL, GROUND FLOOR, 
VAZIRA NAKA, L.T ROAD, BORIVALI (WEST), MUMBAI-400091 JUNIOR ACCOUNTANT 



B.M. RUIA GIRLS' COLLEGE, GAMDEVI, MUMBAI
DETAILS OF RESEARCH PROJECTS

MCOM - II SEMESTER III - Academic Year: 2023-24
Sr. 
No. Name of the Student Degree and 

Subject Research Title Name of the Guide 

1 AGARWAL PRIYANKA

MCOM (Advanced 
Mnagement 

Accounting & 
Auditing)

A STUDY ON EXPLORING BANKING PRACTICES 
AND FINANCIAL PLANNING AMONG B. M. RUIA 
GIRLS COLLEGE STUDENTS

DR. NOORUZIA QAZI

2 GIRI SEJAL

MCOM (Advanced 
Mnagement 

Accounting & 
Auditing)

A STUDY ON AWARENESS OF UPI AMONG 
COLLEGE STUDENTS DR. KASHYAP GANATRA

3 MEWADA VIDHI

MCOM Advanced 
Mnagement 

Accounting & 
Auditing)

A STUDY ON IMPACT OF SOCIAL MEDIA 
INFLUENCER ON BUYING BEHAVIOUR OF GEN Z DR. ANITA JACOB

4 SHUKLA SONALI

MCOM (Advanced 
Mnagement 

Accounting & 
Auditing)

AB AB

5 UPADHYAY GANGA

MCOM (Advanced 
Mnagement 

Accounting & 
Auditing)

A STUDY ON CONSUMER BEHAVIOUR TOWARDS 
SHOPPING MALL WITH REFERENCE TO 
MATUNGA

DR. SUMITA GUHA















































Registered under Bombay Publlc Trust Act of 1950 Regd. No. E-14901. Gold Accreditation by Guldestar Registration No.: SN 2297 

TO WHOMSOEVER IT MAY CONCERN 

TOUCH 

This is to confirm that Miss. Prajakta More was working as Account Assistant (Internship) in our organisation from 15th Mar to 24th Apr 2024. 

TOUCH wishes his all the best for her future career. 

During her tenure with us, she was found to be honest, sincere and hardworking. 

jes for Upliftmen 

TOUCH) 

TCH 

Date- 24/04/2024 

Buusn 

Turning Opportunities for 
Upliftment and Child Help 

and Chilod 

sauve Office: Anandrao Pawar Hiah School, Ground Floor, Vazira Naka, L, T. Road, Borival-West, Mumba-400 091. 
9:022-28982244 / 9819453873 E-mall: touchelp@yahoo.com -www. touchmission.com 



Miss: Prajakta P. More 

Registered under Bombay Public Trust Act of 1950 Regd. No. E-14901. Gold Accreditation by Guidestar Registratlon No.: SN 2297 

Address- Marine, Mumbaj-02 

Joining Date: 15/03/2024. 

Subject: Your application for the post of Internship. 

Dear Miss: Prajakta P. More 
We are in receipt of your application for the post of Internship. 

APPONTMENT LETTER 

TOUCH 

Mar 2024 in approval to your appointment. 

We are pleased to infom you that TOUCH organization has found you eligible for the 
profile described. 

You are requested to report at office as per address given below at 12.00PM on 15 

Anandrao Pawar High school, Vazira Naka 
Borivali (w), Mum-400092 
Mr. Prafull Palande- 9819453873 

Yours sinçerely> 

TOUCH 

We hope to have a long successful professional relationship with you and wish you the very best. 
nities or Uplit 

TOUCH 

DUuIusn 

TCH 

djYt 

Turning 

and CA: 

UpliftmePPortunltlos foP 
and Chlld Help 

9: 022-28982244 / 9819453873 - E-mail: touchelp@yahoo.com -www.touchmission.com 
Administrative Office: Anandrao Pawar High School, Ground Floor, Vazira Naka, L. T. Road, Borivali-West, Mumbai400 091. 
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MA (Economics) I - SEMESTER II - Academic Year: 2023-24
Sr. 
No. Name of the Student Degree and 

Subject Company/Firms Name and Address Designation

1 SHRUTI AVINASH 
MALI

M.A-I                                               
INTERNSHIP

MUMBAI PUBLIC SCHOOL, BHARDAWADI LANE, DAWOOD BAUG, 
NAVNEETH COLONY, ANDHERI WEST,  MUMBAI- 400058 INTERN TRAINEE, SCHOOL 

2 CHANPREET KAUR 
MATTA 

M.A-I                                             
INTERNSHIP

MUMBAI PUBLIC SCHOOL,  KIDZ VALLEY PRE-SCHOOL, RAMKUTIR 
BUNGLOW, DAHISAR PHATAK ROAD, NEAR HIGH TECH HOSPITAL, 
OPPOSITE MANAV KALYAN KENDRA MUMBAI-400068

INTERN TRAINEE, PRE-
SCHOOL 

3 KAVITA CHAMPAK 
PRAJAPATI 

M.A-I                                               
INTERNSHIP

DIODE HOUSE, 102, RAJDEEP, BUILDING TARA TEMPLE LANE, 
LAMINGTON ROAD, MUMBAI- 4000 07

INTERN TRAINEE, ACCOUNTS 
DEPT. 

4
VAIDEHI 
GAURISHNKAR 
PUROHIT 

M.A-I                                              
INTERNSHIP

PROP RETURN, TOWER 2, RED BRICKS BUILDING, ONE WORLD 
CENTER, LOWER PAREL, MUMBAI-400013

INTERN TRAINEE, MARKET & 
SALES

5
GAYTRI 
DHIMARAM 
VISHNOI

M.A-I                                              
INTERNSHIP

DIODE HOUSE, 102, RAJDEEP, BUILDING TARA TEMPLE LANE, 
LAMINGTON ROAD, MUMBAI- 4000 07

INTERN TRAINEE, ACCOUNTS 
DEPT. 
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B.M. RUIA GIRLS' COLLEGE, GAMDEVI, MUMBAI
DETAILS OF RESEARCH PROJECTS

BMS-III - SEMESTER VI - Academic Year: 2023-24
Sr. 
No.

Name of the 
Student

Degree and 
Subject Research Title Name of the Guide 

1 DEEKSHITA 
DINDIGALA

BMS-III (HR & 
MARKETING)

A STUDY ON CUSTOMER SATISFACTION LEVEL TOWARDS 
NESTLE FMCG PRODUCTS WITH REFERENCE TO SOUTH MUMBAI MS. REENA PRAJAPATI

2 ASMI GAWADE BMS-III (HR & 
MARKETING)

A STUDY ON THE IMPACT OF CHILDREN'S ROLE IN ADVERTISING 
ON CONSUMER BUYING BEHAVIOUR OF FMCG PRODUCTS

MS. NAMRATA ANIL 
BHALERAO

3 ARTI JADHAV BMS-III (HR & 
MARKETING)

A STUDY IMPACT OF CONSUMER REVIEWS ON BUYING DECISION 
ON MYNTRA

MS. NAMRATA ANIL 
BHALERAO

4 SIDDHI JADAV BMS-III (HR & 
MARKETING)

TO STUDY THE PERCEPTION AND SATISFACTION OF 
UNDERGRADUATES TOWARDS YOUTUBE LEARNING MS. REENA PRAJAPATI

5 SANIKA PATIL BMS-III (HR & 
MARKETING)

TO STUDY THE USAGE OF NETFLIX AS A LEARNING PLATFORM 
ON ADULTS

MS. NAMRATA ANIL 
BHALERAO

6 PRACHI RABERU BMS-III (HR & 
MARKETING)

A STUDY ON CONSUMER ATTITUDE TOWARDS SHOPPING MALLS 
IN MUMBAI MS.SHIBA  SIDDHIQUI

7 PRACHI RAJGOR BMS-III (HR & 
MARKETING)

TO STUDY THE IMPACT OF DIGITAL TRANSFORMATION ON 
FINANCE SECTOR SERVICES MS.SHIBA  SIDDHIQUI

8 RUHIN SAYAD BMS-III (HR & 
MARKETING)

STUDY THE CONSUMERS PERCEPTION TOWARDS ZUDIO 
CLOTHES IN SOUTH MUMBAI

MS. NAMRATA ANIL 
BHALERAO

9 PRAPTI SINGAM BMS-III (HR & 
MARKETING)

A STUDY ON CUSTOMER SATISFACTION TOWARDS ONLINE FOOD 
DELIEVERY APP WITH REFERENCE TO SWIGGY MS. REENA PRAJAPATI

10 MANSI WADKAR BMS-III (HR & 
MARKETING) A STUDY ON SOCIAL MEDIA MARKETING ON NYKAA COMPANY MS.SHIBA  SIDDHIQUI



















































































 

 

 

 

 

 

 

 

 

 

 

Field Visit to National Institute of 
Securities Markets (NISM) 
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B. M. Ruia Girls’ College 
Gamdevi, Mumbai 

 

Department of Commerce: Dr. Nooruzia Qazi 
 

 
 

REPORT ON VISIT TO  

NATIONAL INSTITUTE OF SECURITIES MARKETS (NISM)  

ON 10TH OCTOBER, 2023 
 

As part of its commitment to providing practical exposure and promoting financial literacy among students, 

an Educational Visit to the National Institute of Securities Markets (NISM), Patalganga Campus, was 

organized on 10th October, 2023 during the World Investors Week. This initiative aimed to bridge the gap 

between theoretical knowledge and real-world application, empowering students to understand the nuances of 

securities markets and trading. 

A group of 45 students accompanied by 2 faculty members visited the state-of-the-art NISM campus. The day 

commenced with a warm welcome and an overview of NISM presented by Ms. Rupali Mhatre, who also 

guided the participants on a campus tour, showcasing its facilities and resources. 

The visit featured a series of engaging and informative sessions designed to deepen students' understanding 

of the capital markets: 

1. Simulation Session on Stock Market Trading: 

Students participated in a hands-on simulation of stock market trading. They learned how to place 

share orders, select portfolios, and monitor stock prices in a virtual trading environment. This practical 

experience helped them understand the dynamics of stock trading, market behaviour, and decision-

making in a controlled yet realistic setting. 

2. Introduction to Products and Intermediaries in Securities Markets: 

The session covered various financial products such as stocks, bonds, mutual funds, and derivatives. 

Students were introduced to the roles and responsibilities of intermediaries in the securities market, 

including brokers, depositories, and asset management companies, highlighting their importance in 

ensuring smooth market operations. 

3. SEBI Regulations and Their Importance: 

An overview of the Securities and Exchange Board of India (SEBI) and its regulatory framework was 

provided, emphasizing its role in maintaining transparency, investor protection, and market integrity. 

4. Career Opportunities in the Capital Market: 

The final session explored the diverse career paths available in the capital markets, ranging from 

investment banking and portfolio management to compliance and financial analytics. Students gained 

insights into the skills and qualifications required to excel in these fields. 



Marwadi Sammelan’s 

B. M. Ruia Girls’ College 
Gamdevi, Mumbai 

 

Department of Commerce: Dr. Nooruzia Qazi 
 

 The visit to NISM was a transformative experience for the students. The combination of theoretical 

knowledge and practical exposure provided them with a well-rounded understanding of the financial 

markets. The students gained: 

• A hands-on understanding of stock trading through the simulation session. 

• Enhanced awareness of the structure and functioning of securities markets. 

• Insight into regulatory mechanisms and their significance in promoting investor confidence. 

• Inspiration and guidance on pursuing careers in the dynamic field of capital markets. 

 

   

   

The educational visit to NISM reinforced classroom concepts and allowed students to experience the 

practical aspects of financial markets firsthand. The visit provided experiential learning opportunity, 

and helped in preparing students to navigate and excel in the complexities of the financial world. 

This initiative underscores the importance of financial literacy in today’s economy and reflects the 

college’s ongoing efforts to equip students with the knowledge and skills essential for personal and 

professional growth 
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Syllabus 

B.Com. III 

Semester VI 

Commerce Paper VI (Compulsory) Financial Markets 

Computer Code 645606 

4 credits 

Objective: The course provides the learner an insight into: 

• Functioning of Financial Markets 

• Instruments of Financial Markets 

• Regulation of Financial Markets 

Unit Topic 
No. of 

Lectures 
Credit 

Weightage 

% 

Unit 

1 

Objective: 

To familiarize the learner with an overview 

of Indian Financial System. 

The Financial System: An Introduction 

• Structure of Financial System 

(Financial Institutions, Markets, 

Instruments and Services) 

• Financial System and Economic 

Development  

• Meaning and Process of Financial 

Development 

• Developments in Indian Financial 

System Post 1990 

• Indian Financial Regulators (RBI, 

IRDA, FEMA, SEBI) 

15 1 25 

Unit 

2 

Objective: 

To acquaint the learner with the 

functioning of Money Market and Capital 

Market. 

An Overview of Financial Markets 

• Money Market – Call Money Market, 

Treasury Bill Market, Commercial Bill 

Market, Market for Commercial Paper 

and Certificate of Deposit, The 

15 1 25 



2 

Discount Market, Market for Financial 

Guarantees, Government (Gilt-edged) 

Securities Market, Money Market 

Mutual Fund (MMMF). 

• Capital Market – Functions, Primary 

and Secondary markets, their 

organisation, IPOs Pricing and Book 

Building Process and Products. 

Unit 

3 

Objective: 

The learner will get an insight into the 

working of the financial exchanges in India. 

The Secondary Market 

• Functions and importance of a stock 

exchange. Listed Products [Equity, 

Derivatives, Debt, Mutual Funds 

(MFs), Exchange Traded Funds 

(ETFs)] 

• Financial Exchanges in India – NSE, 

BSE, MCX/NCDEX, SME Segment. 

• Trading and Settlement Procedure 

• Stock Market Indices 

• Development of Equity Culture in 

India. 

15 1 25 

Unit 

4 

Objective: 

To provide the learner with various aspects 

of Financial Derivatives. 

The Market for Derivatives, Futures, 

Options and Swaps 

• Derivatives - Meaning, Types, Trading 

and Settlement of Derivative Contracts 

• Participants in Derivative Markets – 

Hedgers, Speculators and Arbitrageurs  

• Futures – Meaning, Types and 

Forward v/s Futures 

• Options – Features, Types and Benefits 

• Swaps – Features and Types 

15 1 25 

 Total 60 4 100 



3 

 

Recommended / Reference Books: 

1. Khan, M. Y. (2017). Indian Financial System (10th ed.). McGraw Hill Education.  

2. Pathak, B. (2018). Indian Financial System - Markets, Institution and Services (5th ed.). 

Pearson India Education Services Pvt. Ltd. 

3. Gurusamy, S. (2009). Indian Financial System. McGraw Hill Education. 

4. Bhole, L. M., & Mahakud, J. (2017). Financial Institutions and Markets (6th ed.). 

McGraw Hill Education (India) Private Limited. 

5. Sasidharan, K. & Mathews, A. (2008). Financial Services and System. McGraw Hill 

Education. 

6. Desai, V. (2010). Financial Markets and Financial Services. Himalaya Publishing House. 

7. Gordon, E. & Natarajan, K. (2016). Financial Markets and Services. Himalaya 

Publishing House. 

8. Ranganatham, M. & Madhumathi, R. (2012). Security Analysis and Portfolio 

Management (2nd ed.). Pearson Publication. 

9. Gurusamy, S. (2009) Financial Services and Systems. McGraw Hill Education. 

10. NISM Study Material. 
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B Com III, Semester VI 

Commerce - Financial Markets 

Code 645606 

Content Analysis and Question Bank 

 

Unit 1: Introduction of Financial System 

1) Structure / Components of Financial System (Financial Institutions, Markets, Instruments 

and Services) 

2) Financial System and Economic Development 

3) Process of Financial Development 

4) Developments in Indian Financial System Post 1990 

5) Indian Financial Regulators – RBI, IRDA, FEMA and SEBI 

 

Question Bank: 

 

Q.1.  What is a financial system? Discuss the components of a formal Indian financial system.  

or  

 Elaborate the structure of Indian financial system and explain each component. 

or 

 Elaborate the various constituents of Indian financial system.  

 

 

Q.2.  What do you mean by financial system? Explain the characteristics of Indian Financial  

            System. 

or 

 Define financial system. Explain the features of Indian Financial System. 

  

 

Q.3. Discuss the inter-relationship between financial system and economic development. 

or 

 Discuss the role of financial system in the economic development of a country. 

or 

How does financial system influence the economic development?  

 

 

Q.4. Elaborate the developments in Indian financial system post 1990. 

or 

 Discuss the major changes in Indian financial system after 1990. 

 

 

Q.5. What are the functions of SEBI? Explain the role of SEBI in Investor’s Protection. 

     or 

What are the measures taken by SEBI for investor’s protection? 

     or 

Discuss the role played by SEBI in the direction of safeguarding investors interest. 

 



5 

Q.6. Short Notes: 

1. RBI 

2. IRDA  

3. FEMA 

4. SEBI 

5. Development of Financial System post 1990 

6. Components / Segments of Financial System 

 

 

Unit 2: Overview of Financial System 

1) Money Market- Instruments of Money Market- Call Money Market, Treasury Bill 

Market, Commercial Bill Market, Commercial Papers Market, Certificate of Deposit, The 

Discount Market, market for financial guarantee, Government (Gilt edged) securities 

market and Money Market Mutual Fund (MMMF) 

2) Capital Market - Functions of Capital Market 

3) Functions, Structure and Organization of Primary and Secondary Market 

4) IPOs Pricing and Book Building Process and Products 

 

Question Bank: 

Q.1. What is Money Market? What are the instruments of Money Market? 

or 

 Discuss various products / instruments of Money Market. 

or 

Explain in detail three money market instruments Call Money Market, Treasury Bill  

Market and Commercial Bill Market. 

or 

What is money market? Explain the various constituents of Indian money market. 

or 

What are financial instruments? Explain the various instruments dealt within the money   

market.  

or 

Discuss Call money market and Treasury Bill market as an important segment of the 

money market. 

 

 

Q.2.  Define capital market. Discuss functions of capital market. 

or 

 What is Capital Market? Briefly explain the functions of an efficient capital market.  

 

 

Q.3. What is Primary Market? Discuss the structure and functions of primary market. 

or 

Elaborate the Structure and Functions of Primary Market 

 

Q.4. What is secondary Market? Explain the structure and functions of Secondary market 

or 



6 

Elaborate the structure and functions of Secondary Market 

 

Q.5.  What is book building? Describe the book building process.  

or 

 Elaborate Book Building mechanism of IPO. 

 

Q.6.  Distinguish between capital market and money market. 

 

Q.7. Write Short Notes: 

1. IPO 

2. Primary market 

3. Secondary market 

4. Call Money Market  

5. Treasury Bill Market  

6. Commercial Bill Market 

7. Commercial Paper 

8. Certificate of Deposit 

9. The Discount Market, 

10.  Market for financial guarantee,  

11. Government (Gilt edged) securities market   

12. Money Market Mutual Fund (MMMF) 

 

 

Unit 3: Introduction of Secondary Market 

1) Functions and importance of stock exchange. Listed products on Stock exchange 

(Equities, Derivatives, Debts, Mutual funds (MFs), Exchange Traded Funds (ETFs) 

2) Financial Exchanges in India- NSE, BSE, MCX/NCDEX and SME segment 

3) Trading and settlement procedure 

4) Stock Market Indices 

5) Development of equity culture in India 

 

Question Bank: 

Q.1: What is Stock market? Explain the functions and importance of stock exchange. 

or 

 Critically examine the role and importance of stock exchange in the financial system of              

            the country. 

or 

Explain in detail the functions and importance of stock exchange in secondary market. 

or 

  Define stock Market. Discuss the functions and importance of Stock Market 

 

Q.2.  Explain various listed products on Stock Exchange as per recent trends. 

 

Q.3.  Explain various financial exchanges in India (BSE, NSE, MCX/NCDEX, SME Segment) 

 

Q.4.  Discuss the trading and settlement procedure of securities on stock exchanges in India. 
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or 

          Explain the trading and settlement procedure of securities on the stock exchanges in India.   

 

Q.5.   Explain the Stock Market Indices on BSE and NSE. 

 

Q.6.  Write Short notes on: 

1.Derivatives  

2. Debts  

3. Exchange Traded Funds (ETFs) 

4. BSE 

5. NSE 

6. MCX/NCDEX 

7. SME Segment  

8. Development of equity culture in India.  

 

 

Unit 4: Aspects of Derivative Market 

 

1) Derivatives- Meaning, Types, Trading and Settlements of Derivative contracts. 

2) Participants in Derivative Markets - Hedgers, Speculators and Arbitrageurs. 

3) Futures Contract – Meaning, Types and Forwards contract v/s Future contract 

4) Options Contract – Features, Types and Benefits  

5) Swaps Contract - Features and Types 

 

Question Bank 

 

Q.1.  Define derivatives. Discuss the various types of Financial Derivatives. 

or 

Discuss the different types of Financial Derivatives available for trading in financial  

markets.  

or 

What is a derivative? Discuss the various kinds of financial derivatives. 

 

 

Q.2.  What is a derivative? Explain the different participants in Derivative markets.  

or  

Write a detailed note on participants / traders in derivative market.  

 

 

Q.3.  Explain the nature of futures as an important derivative and how it helps in functioning of  

the market.  

 

 

Q.4 Distinguish between forward contracts and future contracts. 

or 

What are the differences between forward and future contracts? 
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Q.5.  Give a brief note on different types of options and explain the benefits of options 

What are options?  Discuss in detail their types and benefits.  

 

Q.6. What are options?  Explain in detail their features and types. 

 

Q.7.  What is Swap? Explain the features and different types of swaps used in derivative  

markets. 

 

Q.8.    Discuss the features and types of Options and Swaps.    

 

 

 

PROJECTS  

 

With the help of following points Project/ Assignments/ Research work can be given to 

group of students. 

 

1) Financial indicators (10 indicators) / Financial indicators can be compared with 

developed countries. 

2) Money market instruments 

3) Capital market instruments  

4) Listed products. (Equity, Derivatives Mutual fund, Debts, ETFs)  

5)  Regulators RBI, SEBI, IRDA, FEMA 

6) Derivatives  

7) Visit to SEBI, NSE, BSE, NISM, RBI, etc.  

8) Mock Investment. 

9) Book Building 

10) IPO 

 



Marwadi Sammelan’s 

B. M. Ruia Girls’ College 
Gamdevi, Mumbai 

 

Department of Commerce: Dr. Nooruzia Qazi 
 

FINANCIAL LITERACY, EXPERIENTIAL LEARNING, AND MOCK STOCK INVESTMENT 

PROJECT. 

 

To extend the learning outcomes from the educational visit to the National Institute of Securities Markets 

(NISM), students participated in a Mock Stock Investment Project. This hands-on activity enabled them to 

apply the theoretical and practical knowledge gained during the visit to real-world scenarios, promoting 

critical thinking, analytical skills, and financial decision-making abilities. 

The project was divided into two stages, designed to simulate the process of stock market investment and 

trading, providing students with a comprehensive understanding of market dynamics. 

 

Stage I: Stock Selection and Initial Investment 

In the first stage, students were tasked with selecting a company to study and invest in virtually. They 

conducted research and compiled the following details about their chosen company: 

• Introduction and History: A brief overview of the company, including its origins, evolution, and 

growth milestones. 

• Sector and Industry: Identification of the sector the company operates in and its role within the 

industry. 

• Products and Services: A detailed analysis of the company’s offerings. 

Students then simulated the purchase of the company’s stock, documenting the following: 

• Date and Time of Purchase: To simulate real-time trading conditions. 

• Share Price at Purchase: To understand the impact of market timing. 

• Quantity and Value of Shares Purchased: To calculate the total investment. 

• 52-Week High and Low Prices: To contextualize the stock’s performance and volatility. 

 

Stage II: Selling Shares and Analysing Performance 

In the second stage, students simulated selling their shares and analysing the outcomes: 

• Date and Time of Sale: To reflect on market timing and its impact on returns. 

• Share Price at Sale: To calculate the sale value. 

• Quantity and Value of Shares Sold: For determining total earnings. 

• Profit or Loss Calculation: To understand the financial outcome of their investment. 

Students also created a graphic representation of the company’s stock performance over various 

timeframes, including: 

• 1 Month, 6 Months, 1 Year, 5 Years, and 10 Years: Analysing long-term trends and short-term 

volatility. 

 

Learning Outcomes: This experiential project enabled students to: 

• Apply Theoretical Knowledge: Reinforce concepts of stock market functioning, portfolio 

management, and market analysis learned during the NISM visit. 

• Develop Research Skills: Analyze company performance, market trends, and historical data. 

• Enhance Analytical Thinking: Evaluate investment decisions and understand the implications of 

market timing. 

• Develop Financial Literacy: Gain practical insights into profit and loss calculations, risk assessment, 

and investment strategies. 

• Improve Data Visualization: Use graphical tools to represent stock performance trends effectively. 

 

The Mock Stock Investment Project was a valuable extension of the NISM visit, providing students with a 

real-world context for their academic learning. By simulating stock investments, tracking performance, and 

analysing outcomes, students gained practical insights into financial markets and investment strategies. This 

project deepened their understanding of market behaviour and equipped them with skills essential for future 

academic and professional pursuits in finance. 
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      Bajaj Auto Limited               

 
Bajaj Auto Limited is a renowned company in the 
automotive sector, known for its pioneering 
contributions to the Indian automobile industry. 
Established in 1945 by Jamnalal Bajaj, the company 
has grown under the leadership of Rahul Bajaj, the 
current Chairman. With Rajiv Bajaj as the Managing 
Director, Bajaj Auto has expanded its footprint 
globally. The company is headquartered in Pune, 
India. Bajaj Auto is celebrated for its wide range of 
products, including motorcycles, scooters, and 
three-wheelers, catering to diverse consumer 
needs. Known for its innovation and reliability, Bajaj 
Auto continues to lead the market with its high-
quality vehicles and excellent customer service. 



Graph of 1 Month 

 

 



Graph of 6 Month 

 

 

 



Graph of 1 year 

 

 



 

Graph of 5 Year 

 

 



Graph of All Years 

 



 



 



Titan 

 

 

Titan Company Limited is a prominent player in the retail 
sector, known for its wide range of products and services. 
Established in 1984, Titan has grown to become one of 
India’s most trusted brands in the lifestyle and consumer 
goods industry. Founded by the Tata Group, Titan has 
consistently delivered innovative and high-quality 
products to its customers. The company’s CEO, Mr. C.K. 
Venkataraman, leads with a vision for excellence and 
customer satisfaction. Titan offers a diverse portfolio of 
products, including watches, jewelry, eyewear, and 
accessories, catering to the varying needs and 
preferences of consumers. With a strong focus on 
quality, craftsmanship, and customer service, Titan 
continues to be a preferred choice for millions of 
customers across India and beyond. 



Graph of one Month 

 

 



Graph of six Month 

 



Graph of 1  year 

 



Graph 5 Year 

 



Graph of All  year 

 



 



 



Tata Motors 

 

Tata Motors is a leading player in the automotive industry, 
known for its diverse range of vehicles and commitment 
to innovation. Founded in 1945, Tata Motors has a rich 
history of providing reliable and affordable transportation 
solutions to customers worldwide. As part of the Tata 
Group, one of India’s largest conglomerates, Tata Motors 
benefits from the strong leadership of its promoters. Mr. 
Natarajan Chandrasekaran serves as the Chairman of 
Tata Motors, guiding the company towards continued 
growth and success. Tata Motors offers a comprehensive 
range of products, including passenger cars, commercial 
vehicles, and electric vehicles, catering to the needs of 
individuals and businesses alike. With a focus on 
sustainability and customer satisfaction, Tata Motors 
remains a trusted name in the automotive sector. 



Graph of 1 Month 

 



Graph of 6 Month 

 



Graph of 1 Year 

 

 

 



Graph of 5 year  

 



Graph of All Years 
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Tata Steel Limited
Introduction:-

Tata Steel is one of India’s leading steel manufacturing companies. The company is
primarily known for supplying and producing steel products. Tata Steel is a subsidiary of
the Indian multinational conglomerate Tata Group. The company has its head office in
Mumbai, Maharashtra. The company is over a century old and thus has a rich history.
Prominent Indian industrialist Jamsetji Nusserwanji Tata founded Tata Iron and Steel
Company (TISCO) in 1907 to produce pig iron. The company’s first plant of the company
was set up in Jamshedpur, Jharkhand. In 1911, Tata Steel started producing pig iron
and in the following year it started steel production. The company grew exponentially
during World War 1 (1914-18) as there was a big demand for steel and iron worldwide.
1920 was the year Tata Steel formed a joint venture - The Tinplate Company of India Ltd
(TCIL) - with Burmah Shell to manufacture tinplate.

Tata Steel established an R&D, Scientific Services and Refractory Technology Group
(RDSS Division) in 1937 to expand its capabilities. During World War 2 (1939-45) Tata
Steel was crucial in meeting India’s demand for steel. 1955 was the year in which Tata
Steel signed an important agreement with Kaiser Engineers for a 2 million tonne
expansion programme. In 2004, the company acquired NatSteel, a leading steel
company based out of Singapore. In 2004, Tata Iron and Steel Company (TISCO)
rebranded and changed its name to Tata Steel. Tata Steel acquired UK-based steel
producer Corus Group on April 2, 2007 and thus Tata Steel Europe was established. This
acquisition was significant as it made one of the largest steel producers in Europe. Tata
Steel's products are used in vehicles, houses, bridges, and hand tools, and cater to
various markets including automotive, construction, packaging, and engineering. The
company offers a wide range of products such as hot-rolled, cold-rolled, and galvanized
steel, along with branded solution offerings. .

Tata Steel acquired Bhushan Steel in 2018 via its subsidiary Bamnipal Steel Ltd. In 2021,
Tata Steel divested its entire stake in NatSteel Holdings Pte. Ltd., Singapore. In 2022,
Tata Steel through its wholly-owned subsidiary, Tata Steel Long Products (TSLP),
acquired Odisha-based Neelachal Ispat Nigam Ltd (NINL). Tata Steel had an annual
crude steel capacity of 34 million tonnes per annum (MnTPA) as of March 2021. Tata
Steel is among the world’s most geographically diversified steel producers. Apart from
India, Tata Steel has a strong presence in Europe and Southeast Asia.



History and Background :

The following are some important milestones in the history of the R&D and SS Division:

 1937 : ‘Research and Control Laboratory’ opened on September 14 at its present
location.

 1941-42 : R&D division played a key role in developing steel plates used to make
armored vehicles (called Tatanagars) in the First World War; also developed
corrosion resistance steel for the Howrah bridge in Kolkata, India.

 1955 : R&D division played a significant role in achieving the target of the Two
Million Tonne Programme launched at Tata Steel, Jamshedpur.

 1980-81 : Phase I of Modernization – Relevant technologies were absorbed by
R&D

 1984-88 : Phase II of Modernization – R&D identified specific coal blends for
coke making.

 1989-94 : Phase III of Modernization – R&D optimized process parameters for
Slab caster, ‘G’ Blast Furnace, LD – 2 and HSM.

 1996 : RH-Degasser was commissioned and R&D played a significant role in
optimization through simulation and modeling work.

 1997 : R&D received the ISO 9000:1994 certification.

 1998 : Development and release of IF-Nb and IF-Ti grades of steel for the auto
industry for the first time in India.

 1999 : Established the characteristics of imported low volatile semi-soft coal for
use in coke making and Blast Furnace injection.

 2000 : Development and introduction of dent-resistant grade steel for the auto
industry for the first time in India. Phase IV of Modernization – Cold Rolling Mill
was commissioned and R&D supported the optimization the pickling, cold rolling,
annealing and galvanizing processes.

 2001-02 : QMS was upgraded and R&D received the ISO 9001:2000 certification.
R&D introduced an offline simulator for predicting properties of Hot Rolled Coils.

 2002-03 : State-of-the-art water model laboratory was set up. Three new types of



steel were developed.

 2003-04 : Quality Management System was computerized and strengthened. Five
new products were developed.

 2004-05 : Two new hot rolled products were developed.

 2005-06 : Three new products were developed along with several processes
resulting in the filing of several patents. Research efforts were directed towards
several ambitious projects known as Thrust Area Projects.

 2006-07 : Considerable progress was made in the Thrust Area Projects. R&D
added XRD, SEM and beneficiation facilities to its list of research facilities.

 2007-08 : R&D celebrated its 70th year by organizing four international
conferences. Research was initiated in a new area of ‘energy efficient fluids’. A
new wire product with thin organic coating on galvanized wire was developed
and commercialized. New software to provide set-up guidance to operators of
wire drawing lines was developed.

 2008-09 : R&D became part of the Global Research Development & Technology
function of the Tata Steel group.

 2009-10 : QMS was further upgraded and R&D received the ISO 9001:2008
certification.

 2010-11 : R&D augmented it computational capability by commissioning
‘Reynolds’ - the fastest computer in the Tata Steel group. A state-of-the-art Bio-
Remediation laboratory was set up.

Products and services :

Tata Steel, as a prominent steel maker, manufactures several steel products for
business across sectors. Construction, automotive, aerospace, engineering, energy and
packaging are some of the industries where Tata Steel products are prominently used.
Tata Steel produces hot-rolled and cold-rolled flat products, including coils, sheets, and
plates. These products are used in various industries, such as construction, automotive,
and packaging. Tata Steel produces long products, including bars, rods, wires and
rebars. These products are mainly used in the construction industry. Tata Steel
produces tubes for various applications, such as oil and gas, water and structural
applications. Apart from this, Tata Steel is also in the business of producing automotive
steel products. Some of these products are high-strength low-alloy (HSLA) steels,



advanced high-strength steels (AHSS) and dual-phase steels. Tata Steel also provides
various non-production-related services to its customers. These include research and
development, technical support and supply chain management.

Listing :

Shares of Tata Steel are listed on a number of Indian stock exchanges such as BSE,
NSE, Madras Stock Exchange, Calcutta Stock Exchange, etc. The company is a part of
multiple indices like Nifty 50, Nifty 500, S&P BSE Sensex 50 etc.

Promoters and CEO :

T.V.Narendran is the CEO & Managing Director of Tata Steel Limited. As the CEO & MD,
he has overseen the organic and inorganic growth of Tata Steel over the last few years.
He has over 35 years of experience in the Mining and Metals industry.

According to Business Today, the promoters of Tata Steel include:

Ratan.N.Tata, N.Chandrasekaran, Koushik Chatterjee, T.V. Narendran, K.Parvatheesam,
Deepak Kapoor, Saurabh Agrawal, V.K.Sharma, Farida Khambata, Bharti Gupta Ramola,
Shekhar.C.Mande.

Purchase of shares :

 Name of the company - Tata Steel Limited

 Sector - Metals - Ferrous sector

 Date of purchase of shares of Company- 13th March, 2024

 Time of purchase - 1:50 pm

 Share price - 143.65

 Quantity of Shares - 500 shares

 Total value of purchase- 71,825

Sale of Shares :

 Date of Sale - 22nd March, 2024

 Time - 10:35 am



 Share price - 151.80

 Quantity - 500

 Value - 75, 900

 Sale Price - 151.80

Calculation of profit :

Profit = Purchase Price - Sale Price

= 71,825 - 75,900

= 4,075 Rs profit

Stock Market Analysis Graphs :

1 month :-

6 month :-



1 year :-

5 years :-

10 years :-



 

 

 

 

 

 

 

 

 

 

 

Survey on Social Issues 
 



Zeitlin, Irving M. 1998 (Indian edition). Rethinking sociology: A critique of contemporary 

theory. Jaipur and New Delhi: Rawat. 

 

B.A. Part – III     Semester- VI 
 

Course XIV / Code No. - 646411 

METHODOLOGY IN SOCIAL RESEARCH 

Credits: 4      Lectures: 60      Marks: 100 
 

Objectives:           - To understand different tools & techniques of social research. 

 - To study the research techniques as a means of understanding social reality. 

 

Unit            COURSE CONTENT: Credits Lectures Marks 
 

I 
 

Scientific Method in Social Research: 
 

The Meaning & Nature of Scientific method 

Objectivity & Subjectivity in Social Science 

Reliability and Validity 

Hypothesis: Formulation , Importance & Characteristics 

 

1 

 

 

15 

 

 
 

25 

 

 

II 
 

Social Research: Meaning, Significance, Major Steps 

& Types 
 

Meaning & Significance of Social Research 

Major steps in Social Research 
 

Types of Social Research: 

Quantitative & Qualitative  

Survey 
  

 

1 

 

 

15 

 

 

 

25 

 

 

III 
 

Tools & Techniques of Data Collection: 
 

Primary & Secondary Sources of Data Collection 

Observation: Meaning & Types 

Questionnaire: Meaning, Types, Merits & Demerits 

Interview: Meaning, Types, Merits & Demerits 
 

 

1 

 

 

15 

 

 

 

25 

 

 

IV 
 

Classification & Presentation of Data: 
 

Coding & Tabulation 

Measures of Central Tendency: Mean, Median & Mode 

Report Writing 
 

 

1 

 

 

15 

 

 

 

25 

 

 

References: 
 

Bryman, Alan, 1988. Quality and Quantity in Social Research, London: Unwin Hyman. 

Kothari, C. R., 1989. Research Methodology: Methods & Techniques, Bangalore: Wiley Eastern. 

Punch, Keith, 1996. Introduction to Social Research, London: Sage. 

Mukherjee, P.N. (eds.) 2000. Methodology in Social Research: Dilemmas and Perspectives, New 

Delhi: Sage.  

Sjoberg, Gideon and Roger Nett. 1997. Methodology for Social Research, Jaipur: Rawat publication. 
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SUB:- SOCIOLOGY DC- XIV 
TOPIC:- SURVEY ON CHILD 

MARRIAGE



1)आपके अनुसार बाल वििाह को समाप्त करने का
सबसे अच्छा तरीका?



2)आपके अनुसार लड़के और लड़ककयों के वििाह के ललए
न्यूनतम आयु क्या है?



3) आपके अनुसार बाल वििाह को रोकने के ललए क्या
दंड ददया जाना चादहए?



4) आपके अनुसार ककस जगह बाल वििाह अधिक होते
हैं?



5) यदद आपको ककसी संभावित बाल वििाह की जानकारी
होती है तो आप क्या करेंगे?



6) आपके अनुसार बाल वििाह का प्रमुख कारण क्या है?



7)आपके अनुसार अलिक्षित पररिार में बाल वििाह
अधिक होते हैं?



8) क्या आपको लगता है ननम्न िगग में बाल वििाह
अधिक होते हैं? 



9) क्या उच्च िगग में बाल वििाह अधिक होते हैं?



10) क्या आपको लगता है बाल वििाह से लड़ककयों के
स्िास्थ पर बुरा असर पड़ता है?



11) क्या बाल वििाह से लड़के के कैररयर पर बुरा प्रभाि
पड़ता है?



12) क्या बाल वििाह से लड़की की लििा और कैररयर
पर बुरा प्रभाि पड़ता है?



13) क्या बाल वििाह के कारण आधथगक स्स्थरता िीघ्र आ
जाती है?



14) क्या बाल वििाह ककसी विलिष्ट िमग में अधिक होते
हैं?



15) क्या आपको लगता है दनुनया के अन्य देिों
में भी बाल वििाह होते हैं?



16) क्या आपको लगता है दनुनया में बाल वििाह की
संख्या बढ़ रही है?



17) क्या बाल वििाह से लड़का और लड़की पर कम उम्र
में ही अधिक स्जम्मेदाररयां आ जाती है?



18) स्जनका बाल वििाह होता क्या िे भी अपने बच्चों का
बाल वििाह कराते हैं?



19) क्या बाल वििाह में लड़का और लड़की की मंजूरी ली
जाती है? 



20) क्या आपको लगता है बाल वििाह के बाद निदंपनत
को पररिार का सहयोग लमलता है?



बाल वििाह पर रोक संबंिी कानून सिगप्रथम सन ्1929 में
पाररत ककया गया था। बाद में सन ्1949, 1978 और
2006 में इसमें संिोिन ककए गए। इस समय वििाह की
न्यूनतम आयु बाललकाओं के ललए 18 िर्ग और बालकों के
ललए 21 िर्ग ननिागररत की गई है। बाल वििाह बच्चों के
अधिकारों का उल्लंघन करता है और उन्हें दहसंा, िोर्ण
और दरु्वयगिहार के उच्च जोखखम में डालता है। बाल वििाह
लड़ककयों और लड़कों दोनों को प्रभावित करता है, लेककन
लड़ककयों पर इसका प्रनतकूल प्रभाि पड़ता है।



THANK YOU 
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( दहेज प्रथा )



दहेज प्रथा

• भारतीय समाज में पुराने समय से बहुत सारी प्रथाएं चली आ रही हैं। ज्यादातर

प्रथाएं किसी अचे्छ उदे्दश्य से बनाई थी। लेकिन समय बदलने िे साथ इन प्रथाओं

िो भी बदल देना चाकहए था। क्ोकंि इनमे बदलाव ना िरने से ये प्रथाएं पुरानी

और सडी-गली स ोंच िी हो गयी है। पाररवाररि और सामाकजि तौर पर भी ये

मान्यताएं गलत साकबत हो गयी है। और िुछ प्रथाएं तो समय िे साथ भयानि

रुप ले चुिी है। जैसे दहेज़ प्रथा एि िुरीकत बनिर उभरी है। इससे पढे-कलखे
और संपन्न पररवार भी नही ं बच पाए है।



आधुननक काल –

• आज िे इस मॉडनन जमाने में दहेज़ प्रथा एि ऐसा रूप ले चुिी है। कजसमे लड़िी िे माता-कपता
और पररवारवालों िी इज्जत दहेज़ में कदए गए धन-दौलत पर ही कडपेंड िरती है। आजिल लड़िे
वाले भी एि दम खुलिर शादी िे दहेज़ िे रूप में मुहमांगे पैसे और संपकि मांगते है। उन्हें इस
बात में िोई शमन नही ं है कि वो अपने बेटे िो दहेज़ िे नाम पर दौलत िे कलए बेच रहे है।

• परंपराओं िे नाम पर लड़िी वालों िो बेइज्जत किया जाता है, उनपर ज्यादा खचान िरने िे कलए
दबाव डाला जाता है, उन्हें मजबूर महसूस िराया जाता है, और लड़िे वालों से िम आँिा जाता
है। इस प्रथा से संपन्न पररवारों िो भी िोई कदक्कत नही ं है क्ोकंि वह इसे इने्वस्टमेंट िा जररया
मानते है, कजससे वह 10-15 साल में िमाया जाने वाला ध,न एि बार में ही लड़िी वालों से दहेज
िे नाम पर हड़प लेते है। और दहेज़ ना कमलने पर लड़िी िो शारीररि और मानकसि रूप से
प्रताकड़त िरते है। और िई बार तो उसे सुसाइड िरने पर मजबूर िर देते है।
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• https://www.leadindia.law/blog/history-of-dowry-system-and-rules-to-end-
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Field Visit to Naval Materials 
Research Laboratory (NMRL) 

 









 

Syllabus : B.Com.II / Sem III / EC/ Industrial Psychology and Organisation perspective 

Code No: 375121 (new course) 

 

Module 1:  Introduction to Industrial Psychology  

Definition and meaning of Industrial Psychology  

Fields of Industrial Psychology  

Biographical characteristics and Abilities  

Learning 

 

Module 2: Value , Attitude and Perception  

Values and Attitudes  

Job satisfaction  

Person Perception  

Decision Making 

 

Module 3: Communication  

Function, process and directions of communication  

interpersonal and organisational communication  

choice of communication channel 

barriers to effective communication  

 

Module 4: Motivation 

Early theories of motivation : Need hierarchy theory , Two factor theory  

Contemporary theories : Cognitive evaluation theory , Goal setting theory, Self-efficacy 

theory  

Employee Involvement 

 

Books:   

Muchinsky P. Psychology applied to work (8th Ed) 

Robbins ,S,Judge, & Sanghi Organisational Behavior (13th Ed)  

Luthans,F (2008) Organisational Behavior (11thEd) 

Singh. K 92015) Organisational Behavior 

 

 

 

 

 

 

 



Syllabus: B.Com.II / Sem IV/ EC/ Industrial Psychology and Organisation perspective 

Code No: 475221 (new course) 

 

Module 1: Human Resource Practices 

Selection 

Training & Development 

Performance Evaluation 

Module 2: Leadership 

Trait Theory 

Situational Theories, Managerial Grid 

Transformational Leadership 

Contemporary Leadership roles 

Finding & Training Effective Leaders 

Module 3: Organisational Change 

Forces of Change 

Managing Planned Change 

Resistance to Change 

Approaches to Manage Organisational Change 

Module 4: Conflict & Stress at Workplace 

Definition, Process of Conflict 

Conflict Negotiation 

Definition, Sources of Stress 

Consequences and Management of Stress 

 

 

Books:   

Muchinsky P. Psychology applied to work (8th Ed) 

Robbins ,S,Judge, & Sanghi Organisational Behavior (13th Ed)  

Luthans,F (2008) Organisational Behavior (11thEd) 

Singh. K 92015) Organisational Behavior 

 

 



Visit to NMRL Ambernath on 2nd March 2024 

The visit to NMRL Ambernath on 2nd March 2024 was organized to provide students with a 

comprehensive understanding of the organizational work system. It emphasized key aspects 

such as interpersonal and organizational communication, employee involvement, and stress 

management strategies. Additionally, the visit offered insights into leadership dynamics, 

teamwork, and leadership effectiveness, allowing students to observe how these elements 

contribute to the overall success of the organization. 

   

 

 

 



 

 

 

 

 

 

 

 

 

 

 

Field Visit to Sanjay Gandhi National 
Park and Kanheri Caves 

 



 

FIELD VISIT TO KANHERI CAVES,  
SANJAY GANDHI NATIONAL PARK 

ON JANUARY 5, 2024 
 

Report 

Department of Hindi, Department of Economics, Department of 

Commerce, and Department of Sociology organised an Environmental 

Visit to Sanjay Gandhi National Park and a Heritage Tour to Kanheri 

Caves on 5th January, 2024. The visit was a part of experiential learning. 

The students learnt about the ecosystem and the archaeological 

uniqueness of the Buddhist Caves. 46 students and three faculties 

participated in the same.​  

 

 

 

 

 



Photos 

 

 



 

 

 

 

 



List of Students 

SR.NO. NAME OF THE STUDENT DEPARTMENT CLASS 

1 Anjali Nirmal  Sociology   SYBA  

2  Diya Mali Sociology    SYBA 

3 Diksha Mali  Sociology    SYBA  

4 Aradhana Nirmal Sociology   SYBA  

5- Priyanka Patel  Sociology SYBA 

6- Pooja Gupta  Sociology SYBA 

7- Nandani Thakur  Sociology SYBA 

8 Poonam Prajapati  Hindi  SYBA 

9 Priyanka Prajapati Hindi   SYBA  

10  Khushbu Kanojiya Hindi   SYBA  

11 Sandhya Sahani  Hindi    SYBA  

12 Sakshi Singh  Hindi    SYBA  

13 Aanchal Mishra Hindi   SYBA  

14 Nargis Shaikh Hindi     SYBA  

15 Faima khan Economics     SYBA  

16 Nisha Bagretha  Hindi  TYBA  

17 Jyoti Pal  Hindi  TYBA  

18 Nirma Choudhari  Hindi  TYBA  

19 Anchal Kanojia  Hindi  TYBA  

20 Swati Prajapati  Hindi  TYBA 

21 Rupam Singh  Hindi  TYBA 

22 Mitali Rawal  Hindi  TYBA  

23 Divya Salunkhe  Hindi  TYBA  

24  Sakshi Jain  Hindi TYBA  

25 Rani Rawat  Economics  TYBA  

26 Neha Kazi  Commerce  T.Y.B.Com 

27 Sonali Nirmal Commerce  S.Y.B.Com 



28 Swati Bagretha Commerce  S.Y.B.Com 

29 Varsha Gehlot Commerce  S.Y.B.Com 

30 Khushboo Mallesha Commerce  S.Y.B.Com 

31 Nandini Pasi Commerce  S.Y.B.Com 

32 Shraddha Joshi Commerce  S.Y.B.Com 

33 Nandini Jaiswar Commerce  S.Y.B.Com 

34 Vaidehi Jadhav Commerce  S.Y.B.Com 

35 Ashwini Salvi  Commerce  S.Y.B.Com 

36 Bhumika Sarvaiya Commerce  S.Y.B.Com 

37 Vrinshali Chaurasiya  Commerce  S.Y.B.Com 

38 Neha Jaiswar Commerce  S.Y.B.Com 

39 Thakur Ambika Commerce  S.Y.B.Com 

40 Jain Shruti Commerce  S.Y.B.Com 

41 Anchal Vishwakarma Commerce  S.Y.B.Com 

42 Sonam Kajania Commerce  S.Y.B.Com 

43 Khushbu Siddiqui Commerce  S.Y.B.Com 

44 Romy Marjit Commerce  S.Y.B.Com 

45 Khushi Shah Commerce  S.Y.B.Com 

46 Anjali Singh Commerce  S.Y.B.Com 

 



B.COM. I 

SEMESTER II 

ENVIRONMENTAL STUDIES  

Computer Code 240209 

4 Credits 

 

ABOUT THE COURSE: 

The course content aims to provide an overview to students about environment and its conservation. 

External Exam: 75 Marks 

Internal Exam: 25 Marks 

Unit TOPIC Weightage No. of 

Hours 

No. of 

Credits 

Unit I Environment Studies and Population 

Objective:  

To acquaint the students about environment studies and 

population explosion. 

 

Contents: 

Environment Studies: Definition – Scope – Importance. 

Population: Population growth – factors affecting density of 

population – population explosion – family welfare 

programme – Environment and human health. 

 

25 15 1 

Unit 

II 
Objective: 

To make students aware about different resources and their 

conservation. 

Contents: 

Natural Resources 

Types – Renewable – Non-Renewable 

a. Forest Resources 

Use and overexploitation, Deforestation – Causes and Effects, 
Timber Extraction, Mining, Dams and their effects on forest 

and Tribal People. 

25 15 1 



b. Water Resources 

Use and overexploitation of surface and ground water, Floods 
Droughts, Dams – Benefits and Problems, Water 

Conservation, Water Management. 

c. Food Resources 

World Food Problems – Over grazing, Effects of Modern 
agriculture, Fertiliser - Pesticide problem, Water-logging, 

Salinity. 

d. Energy Resources 

Growing Energy Needs, Renewable – Non-Renewable Energy 

Sources, Hydroelectricity. 

- Role of Individual in conservation of natural resources. 

- Equitable use of resources for sustainable lifestyle. 

 

Unit 

III 

Objective: 

To make students understand the concept of ecosystem. 

Contents: 

Ecosystem 

- Concept of an ecosystem - Meaning 

- Structure and function of an ecosystem 

- Producers, consumers and Decomposers 

- Food chains, food webs and ecological pyramids. 

- Introduction, types, characteristic features 

 Structure and function of the following ecosystem : 

a. Forest ecosystem, b. Grassland ecosystem c. Aquatic 

ecosystem (ponds, streams, lakes, rivers, ocean estuaries) 

 

25 15 1 

Unit 

IV 

Objective: 

To make students aware about different types of pollution 

and its prevention. 

 

25 15 1 



Contents: 

Environmental Pollution 

Definition – Types – Causes and Effects and Control measures 

of the following :  

a. Air pollution, b. Water pollution, c. Soil pollution, d. Noise 

pollution, e. Marine pollution. 

- Disaster Management – Floods, earthquake, cycloneand 

landslides. 

- Role of individual in prevention of pollution. 

 

 

Internal Assignment Marks 

Field Work 

- Visit to local area to document environmental asset – 

rivers/forest/hill/mountain/grassland. 

- Visit to local polluted site – Urban / Rural / Industrial / Agricultural. 

- Study of common plants, birds. 

 

25 

References: 

1. Agarwal, K.C., 2008, Environmental Biology, Nidhi Publishers, Bikaner 

2. BharuchaErach, 2006, The Biodiversity of India,Mapin Publishing Pvt. Ltd. Ahmedabad. 

3. Brunner R.C., Hazardous waste incineration, McGraw Hill Inc 

4. Clark R., 2001, Marine Pollution,Oxford University Press 

5. Jadhav H.&Bhosale, V.M, 2015, Environment Protection and Laws, Himalaya Publishing House, Pvt. 

Ltd., New Delhi 

6. Odum E. P., 2004, Fundamentals of Ecology, (5th Revised Edition), Brooks/Cole 

7. Mhaskar A.K, Matter Hazardous, Techno-Science Publications (Text Book). 

8. Survey of the Environment, The Hindu (Magazine) 

9. Trivedi R.K, Goel P.K, Introduction to Air Pollution, Techno-Science Publications (Text Book). 



 

B.A. Part – III     Semester- V 
 

Ap. C. Course III / Code No. - 565311 
 

ENVIRONMENT AND SOCIETY 

Credits:       Lectures: 60      Marks: 100 

Objectives:   - To aware about a variety of environmental concerns. 

                      - To develop an analytical understanding of current issues related to environment.      

            

Unit            COURSE CONTENT: Credits Lectures Marks 
 

I 
 

Introduction: 

Environment, Ecology and Social Ecology 

Relation between Environment and Society 

Ecological Degradation: Causes and Consequences 
 

 

1 

 

 

15 

 

 

 

25 

 

 

II Natural Resources: 

Forest resources: Use and over-exploitation, deforestation 

and their effects on forests 

Water resources: Use and over-utilization of surface and 

ground water  

Mineral resources: Usage and exploitation  

Energy resources: Renewable and non-renewable energy 

resources 
 

 

1 

 

 

15 

 

 

 

25 

 

 

III Environmental Pollution: 
 

Definition, Causes & Effects of environmental pollution 
 

Control measures of air pollution, water pollution, soil 

pollution & noise pollution.  
 

Solid Waste Management: causes, effects and control 

measures of urban and industrial wastes. 
 

 

1 

 

 

15 

 

 
 

25 

 

IV Environment Protection: 
 

Disaster Management: floods, earthquake, cyclone and 

tsunami.  
 

Water conservation & Rain water harvesting 
 

Environmental Protection Act 
 

 

1 

 
 

15 

 

 
 

25 

 

 

 

 

 

 



Ziyauddin K.M (Ed), 2009. Dimensions of Social Exclusion: Ethnographic Explorations. Cambridge 

Scholars Publishing.  

 

B.A. Part – III     Semester- VI 
 

Ap. C. Course IV / Code No. - 665411 

SOCIOLOGY OF TOURISM  

Credits: 4      Lectures: 60      Marks: 100 

Objectives: - To understand Tourism from sociological perspectives. 

               - To explore the changing Tourism practices and its significance. 

Unit            COURSE CONTENT: Credits Lectures Marks 
 

I 
 

Introduction:  

Sociology of Tourism: Meaning Significance and Scope    

History of tourism 

Psychology of tourism 
 

 

1 

 

 

15 
 

 

 

25 
 

 

II 
 

Types of Tourism: 

Heritage Tourism, Pilgrimage Tourism, Business tourism, 

Eco Tourism, Adventure Tourism, Spiritual & Yoga 

Tourism 

 

1 

 

 

15 

 

 

 

25 

 

 

III 
 

Growth of Tourism in India:  

Tourist attractions in India 

Travel and Tourism’s growth 
Impact of Tourism on Environment: Positive & Negative 

Impact 
 

 

1 

 
 

15 
 

 

 

25 
 

 

IV 
 

Role of Tourism in India's Development: 

Development of Industrial Sector 
Employment Opportunities in Tourism 

Initiatives by the Government for Tourism Promotion 
Challenges to the Tourism Industry 
 

 

1 

 

 

15 
 

 

 

25 
 

 

References: 
 

 Blanke J, Chiesa T, 2013. WEF Travel and Tourism Competitiveness Report: Reducing  

             Barriers to Economic Growth and Job Creation. World Economic Forum. 

Hari Srinivas, 2001. Environmental impacts of tourism.United Nations Environment 

Programme. 

India Tourism Statistics at a Glance, 2012. Market Research Division, Ministry of Tourism, 

Government of India. 

Lea J., 1988. Tourism and Development in the Third World. Methuen Introductions to 
Development. London: Routledge. 

https://www3.weforum.org/docs/WEF_TT_Competitiveness_Report_2013.pdf
https://www3.weforum.org/docs/WEF_TT_Competitiveness_Report_2013.pdf
https://www.gdrc.org/uem/eco-tour/envi/index.html
https://www.gdrc.org/uem/eco-tour/envi/index.html
https://en.wikipedia.org/wiki/User:Farazhamdulay/sandbox
https://en.wikipedia.org/wiki/User:Farazhamdulay/sandbox


B.A.III Semester-V 
 

SUBJECT: ECONOMICS         PAPER TITLE: AGRICULTRUIAL ECONOMICS   

PAPER CODE: APC-III-565306 

         Objectives: The students will be able to 
• discuss the importance of agriculture in India economy  
• develop policy issues that are relevant to Indian agriculture 
• explain the problems of agricultural sector and remedial measures to resolve them  

 

Unit 

No. 
Topic 

No. of 

Lectures 

Sub Topic 

No. of 

Lectures 

Assigned 

Marks 

Assigned 
Credit 

I 

 

Rural Economy of India  

 

 Structure of India economy –
place of Agriculture in rural 
economy composition of the 
Indian rural economy. 

 Farm sector and non-farm sector 
 Diversification of  agriculture and 

allied activities- (fisheries, 
Horticulture and floriculture)  

 Forestry in India-growth problems 
and policy 

 cattle wealth of India and dairying  

 Importance of rural 
industrialization- food processing 
industries and agro based 
industries  

 

 

2 

 

 

 

3 

2 

 

 

3 

 

2 

 

3 

15 25 1.0 

 

 

 

II 

Development of Agriculture  

 

 Place of agriculture in national 
economy   

 

 

3 

 

15 25 1.0 



 

 

 Linkages between the agriculture 
and non-agricultural sectors 

 Agricultural resources in India-
land utilization and changing 
cropping pattern  

 Private sector participation in 
irrigation  

 Command area development and 
flood control 

3 

 

3 

 

3 

 

3 

 

 

 

 

III 

 

 

 

 

Agricultural Productivity and technology  

 Trends in agricultural 
productivity-causes of low 
productivity of agriculture  

 Remedial measures to improve 
productivity of  agriculture  

 Sustainable development of 
agriculture  

 Technological changes in 
agriculture- dry land farming and 
use of bio-technology 

4 

3 

 

4 

4 

15 25 1.0 

 

IV 

 

 

Agricultural Marketing and Pricing  

 Present state of agricultural 
marketing  

 Regulated market and 
cooperative marketing  

 Causes of rise and fluctuations in 
agricultural prices 

 Stabilization and price policy –
objectives and instruments  

 Evaluation of government policy 
and suggestions  

 

3 

3 

 

3 

3 

 

3 

15 25 1.0 

  Total Lectures 60 60 100 4.0 

 
References: 

• Agrawal, A. G. (2015) Indian Economy, Delhi:  New Age International Publishers. 
• Bilgrami, S.A.R. (1996), Agricultural Economics, Mumbai: Himalaya Publishing House. 



• Brahmananda P. R. and V.R. Panchamukhi (ed.) (1987) The Development Process of the  
                             India economy, Mumbai: Himalaya publishing house.  
• Dutt and Ashwani Mahajan (2015) Indian Economy, Delhi:  S. Chand & company ltd. 
• http://www.freebookcentre.net/Biology/Agriculture-Books.html 
• Evan Drummond & John Goodwin (2004) Agricultural Economics, Second edition, Pearson      

                Education.  

• Ferroni, Marco (2012) Transforming Indian Agriculture-India, New Delhi: SAGE Publishing Pvt.  
• Kumar, Subrata (2010) Agricultural Growth in India, Delhi: serials publication 2010  

• Jharwal S.M. (Edit) (2008) Glimpses of Indian Agriculture, I & II Volume, New Delhi:     

               Academic Foundation.  

• Krishna K.L. & Kapila Uma (Edit) (2009) Reading in Indian Agriculture and Industry,  New  

                Delhi: Academic Foundation, New Delhi. 

• Lekhi R.K. and Singh Joginder (2015) Agricultural Economics :An Indian Perspective, New  

                Delhi:  Kalyani Publishers.  

• Mujumdar N.A. & Kapila Uma (Edit) (2006) Indian Agriculture in the New Millennium I &  

                 II Volume, Academic Foundation, New Delhi. 

• Reddy, Ram, Sastry & Devi (2008) Agricultural Economics, New Delhi: Oxford & IBH Pub. Co. 

• Sadhu & Singh, (2004) Fundamentals of Agricultural Economics, Mumbai: Himalaya  

                Publishing House. 

• Soni R.N. (2011) Leading Issues in Agricultural Economics,  Delhi:  Vishal Publishing Co. 

• Sundaram, I. Satya (2011). Rural Development New Delhi: Himalaya Publishing House.  
Subba, Reddy, P.Raghuram, T.V. NeelkantaSastry, I. Bh 

 

DEPARTMENT OF ECONOMICS 
B.A.-III, Semester-VI  

SUBJECT: ECONOMICS     

PAPER TITLE: ECONOMICS OF DEVELPOMENT PAPER CODE: DC XIV-646406 

OBJECTIVES: the student will be able to 

• increase the knowledge about concepts of growth and development and the distinction 
between the 

• critically analyze various theories of development  
• discuss policies to solve the problems of underdevelopment 

 

Unit 

No. 
Topic 

No. of 

Lectures 

Sub Topic 

No. of 

Lectures 

Assigned 

Marks 

Assigned 
Credit 

I 

 

 

 

Concept of Growth and Development  

 Concept of Economic Growth and 
Development-factors affecting 
economic growth –economic and 
non-economic 

04 

 

 

 

15 25 1.0 

http://www.freebookcentre.net/Biology/Agriculture-Books.html


  Technological progress-embodied 
and disembodied technological 
progress 

 Learning by doing  

 New technology and sustainable 
development 

 

04 

 

03 

04 

 

 

II 

 

 

Theories of Economic Development 

 Classical theories of economic 
development- Ricardo, 
Schumpeter  

 Big Push theory  

 Balanced Growth approach 

 Unbalanced Growth approach 

 Critical minimum effort  theory 

 

 

04 

02 

03 

03 

03 

15 25 1.0 

 

 

 

III 

 

 

Concept f Underdevelopment-  

 

 Concept of poverty; types of 
poverty-Absolute and relative  

 Vicious circle of poverty  

 Measuring development through  
per capita income, inequality of 
income and wealth 

 Human development index and 
other indices of development and 
quality of  life 

 Concept of intellectual capital  

 Development gap 

 

 

03 

 

02 

03 

 

03 

 

02 

 

02 

15 25 1.0 

IV 

Sector-wise Views of Development 

 

 Role of Agriculture in economic 
development 

 

03 

 

15 25 1.0 



 Role Industrial sector in economic 
development  

 Role of Service sector in economic 
development  

 Role of Foreign Trade in economic 
development 

 Role of Infrastructure in economic 
development 

 

 

03 

 

 

03 

 

03 

03 

  Total Lectures 60 60 100 4.0 

 
References: 

 Ahuja, H. L. (2015) Economics of Development, S. Chand Publication New Delhi. 

 Garg Sandeep(2015) Indian Economic Development,  New Delhi: Dhanpat Rai Publications 

 Kapila Uma (2009) Economics Development and Policy in India, New Delhi: Academic 

Foundation  

 Jhingan M.L.  (2013) Economics of Development and planning, Delhi:  S. Chand and Co. 

 Lekhi, R.K, Singh Joginder (2014) The Economic Development and Planning   Ludhiyana 

(Punjab): Kalyani Publishers.  

 Lingaiah Karanati (2001) Economics Growth and Development Models, New Delhi:  S. Chand  

& Company Ltd. 

 Maya R, J. Vanitha, S. Kamala Padmavathi, D.Sanga Mithirai & M Padmavathy (2012) Issues 

and Challenges of Sustainable Development in India, Delhi: Serials publication. 

 Mehta, Haresh (2008) Economics of Development- Theory and Applications, Jaipur: Paradise 

Publishers. 

 Misra and Puri (2012) Economics of Development and planning, Delhi: Himalaya Publishing 

House. 

 Naqvi, Sayed Nawab Haider (2015). Economics of Development, New Delhi: Sage Publishing 

Pvt. 

 Pande, Sharun, Basak, Swapanlekha (2012). Human Resources management-Text and Cases, 

New Delhi: Pearson Publication.  

 Ray, Debraj (2008) Development Economics, Delhi: Oxford University Press. 

 Seshadri, B. (2012) Industrialization and Regional Development, New Delhi: Concept 

Publishing Company. 

 Shanmugam, K.R., Kavi, K.S. (2016). Environment and Development New Delhi: Sage 

Publishing Pvt. 

 Singh, Lekhwinder, Joshep, K.J., Johnson, Daniel K.N. (2015) Technology, Innovation and 

Economic Development, New Delhi: SAGE publishing Pvt. 



 Somashekar(2003) Development and Environmental Economics, New Delhi: New Age 

International Publishers 

 Thakur K. (2008) Economic Development in India,  Jaipur, Book Enclave 
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